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Cast;-Synopsis-——Exploitaﬁon Ideas—Artists’ Designs

Everything you need for a tremendous
‘advertising and exploitation campaign on

JUi 21 192

MARY PICKFORD'S 2

latcstf United Artists’ production

| b R el
o “Through The Back Door’ 1"

Direction by Jack Pickroro and ALFrep E. GReen =

‘Phofography by CHARLES RoSHER Lighting effects by WiLLIAM JOHNSON

Scenario by MarioN Farrax fo "

Read every- word in this folder—it will help bring money into your box-office

chants with window displays, fashion shows, advertising tie-ups;

The most important business in exploiting a Mary Pickford
production is to exploit MARY PICKFORD. :

You know, just as well as anyone can tell you, that her name
has tremendous box-office value, that there are hundreds and thou-
sands of people in your community that are actually in love with
her and that all you need do is to simply tell them that Mary
Pickford is to be at your theatre and they'll come in large numbers.

Get on the Job

But that's not the way to get the
most and the best out of any pro-
duction. It's a poor policy to fol-
low in regards so tremendously .
popular and stupendous a produc-
tion ss “Through the Back Door.”
Don't simply announce the produc-
tion and’ then sit back and puff at
the old cigar and think that every-
thing is going to come your way.
Don't let a single stone unturned in
your efforts to apprise every solitary
man, woman and child in your whole
community of the fact that Mary.
“the world's sweetheart” is to ap-

play in, the kind that they like best,
in fact the kind that made her
famous. ;

Things to Consider

And to do this, take into consider-
ation these things. The declaration
of your lobby in additon to your
regular display of lobby photo-
graphs and one sheets. The decora-
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This document is from the Library of Congress
“Motion Picture Copyright Descriptions Collection,
1912-1977”

Collections Summary:

The Motion Picture Copyright Descriptions Collection, Class L and Class M, consists of forms, abstracts,

plot summaries, dialogue and continuity scripts, press kits, publicity and other material, submitted for the

purpose of enabling descriptive cataloging for motion picture photoplays registered with the United States
Copyright Office under Class L and Class M from 1912-1977.

Class L Finding Aid:
https://hdl.loc.gov/loc.mbrsmi/eadmbrsmi.mi1020004

Class M Finding Aid:
https://hdl.loc.gov/loc.mbrsmi/eadmbrsmi.mi021002
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